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RTS  
Programme  
Awards 
2018
Hosted by Vernon Kay, the awards 
were presented on 20 March at the 
Grosvenor House Hotel, London, in 
partnership with Audio Network

Judges’ Award: Charlie 
Brooker and Annabel Jones 
for Black Mirror

The winners and nominees 
of all 29 awards are listed 
over the next seven pages �
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Triple award winner 
This Country

Comedy Performance
Daisy May Cooper and Charlie Cooper 
– This Country
BBC Studios Comedy for BBC Three
‘Charming, endearing and warm…
giving this funny show genuine heart.’
Nominees:
Tom Davis – Murder in Successville, 
Tiger Aspect in association with Shiny 
Button Productions for BBC Three
Michaela Coel – Chewing Gum, Retort 
for E4

Daytime Programme
Moving On – Eighteen
LA Productions for BBC One
‘Massively watchable, diverse and 
inclusive.’
Nominees:
The Question Jury, Monkey Kingdom for 
Channel 4
Good Morning Britain, ITV Studios for 
ITV

Documentary Series
Hospital
Label1 for BBC Two
‘Wide ranging, challenging pro-
grammes, with difficult subjects han-
dled confidently, and a series able to 
prompt national discussion.’
Nominees:
 The Detectives: Murder on the Streets,  
   Minnow Films in association with the  
  OU for BBC Two
  Catching a Killer, True Vision for  

  Channel 4

Actor (Female)
Sinéad Keenan – Little Boy Blue
ITV Studios for ITV
‘Compelling and heart breaking. She 
brought the whole story alive.’
Nominees:
Wunmi Mosaku – Damilola, Our Loved 
Boy, Minnow Films for BBC One
Thandie Newton – Line of Duty, World 
Productions for BBC One

Actor (Male)
Stephen Graham – Little Boy Blue
ITV Studios for ITV
‘Unquestionably brilliant, showing 
extraordinary range and skill.’
Nominees:
Sean Bean – Broken, LA Productions for 
BBC One
Jack Rowan – Born To Kill, World 
Productions for Channel 4

Arts
Paula Rego: Secrets and Stories
Kismet Films for BBC Two
‘An exceptional piece of film-making, 
brilliantly evoking the dramatic sweep 
of the artist’s life.’
Nominees:
Basquiat – Rage To Riches, A BBC 
Studios Production for BBC and  
PBS with Thirteen Productions  
for BBC Two
Grayson Perry: Divided Britain, 
Swan Films for Channel 4

Breakthrough Award
Daniel Lawrence Taylor – 
Timewasters
Big Talk Productions for ITV2
‘Creating a world that didn’t exist 
before – original, clever and insightful. 
Clearly, we’ll see much more of this 
talent in the future.’
Nominees:
Daisy May Cooper and Charlie Cooper 
– This Country, BBC Studios Comedy 
for BBC Three
Molly Windsor – Three Girls, BBC 
Studios in association with Studio 
Lambert for BBC One

Children’s Programme
Inside My Head: A Newsround Special
CBBC Productions for CBBC
‘Supremely well researched, an impor-
tant piece of television.’
Nominees:
Jamie Johnson/End Game, Short Form 
Film Company for CBBC
Apple Tree House/Talking Books, Five 
Apples for CBeebies

Breakthrough Award:
Daniel Lawrence Taylor 

– Timewasters
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1  Actor (Female):  
Sinéad Keenan – Little Boy Blue

4   Sports Presenter, Commentator or 
Pundit: Michael Johnson –  
World Athletics Championships

7  Children’s Programme: 
Inside My Head: A Newsround Special

2   Arts: 
Paula Rego: Secrets and Stories

5  Actor (Male): 
Stephen Graham – Little Boy Blue

8  Comedy Performance, Writer – Comedy 
and Scripted Comedy: 
Daisy May Cooper and Charlie Cooper – 
This Country

3  Breakthrough Award: 
Daniel Lawrence Taylor – Timewasters 

6  Single Documentary:  
Rio Ferdinand: Being Mum and Dad 

9  Daytime Programme: 
Moving On – Eighteen

5
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Drama Series
The End of the F***ing World
Clerkenwell Films and Dominic 
Buchanan Productions for Channel 4
‘Beautifully written and directed, with 
performances that were through the 
roof… taking huge creative risks.’
Nominees:
Ackley Bridge, The Forge for Channel 4
The Crown, Left Bank Pictures for 
Netflix

Entertainment
Love Island
ITV Studios/Motion Content Group for ITV2
‘This series… has evolved into a 
uniquely contemporary watch – it 
makes its own rules and is compelling 
and spellbinding viewing.’
Nominees:
Ant and Dec’s Saturday Night 
Takeaway, ITV Studios and Mitre 
Television for ITV
Murder in Successville, Tiger Aspect 
in association with Shiny Button 
Productions for BBC Three

Entertainment Performance 
Adam Hills, Alex Brooker and Josh 
Widdicombe – The Last Leg
Open Mike Productions for Channel 4
‘The genuine warmth, imagination and 
sense of fun just shines through.’
Nominees:
Anthony McPartlin and Declan Donnelly 
– I’m A Celebrity... Get Me Out of Here!, 
ITV Studios for ITV
Claudia Winkleman – Strictly Come 
Dancing, BBC Studios for BBC One

Formatted Popular Factual
Muslims like Us
Love Productions for BBC Two
‘Innovative, nuanced, and exceptional 
in its breadth of casting.’
Nominees:
Rich House, Poor House, Hat Trick 
Productions for Channel 5
The Big Life Fix with Simon Reeve, 
Studio Lambert for BBC Two

History
Elizabeth I’s Secret Agents
72 Films for BBC Two
‘A visually rich piece that told new 
stories in an arresting style.’
Nominees:
My Family, Partition and Me: India 1947, 
Wall to Wall Media for BBC One
Black & British: A Forgotten History, 
BBC Studios for BBC Two

Live Event
World War One Remembered: 
Passchendaele – For The Fallen
BBC Studios for BBC Two
‘A remarkable event beautifully exe-
cuted, telling the story as well as lots of 
others in an innovative and accessible 
way.’
Nominees:
One Love Manchester, BBC Studios/SB 
Projects for BBC One
ITV News Election Night: The Results, 
ITN/ITV News for ITV

Lifetime 
Achievement
Jimmy McGovern 

‘He’s written for the theatre and film 
and could doubtless have enjoyed a 
stellar career in either, but instead 
chose to focus his attention on tele-
vision as the best place to tell his 
stories. 

‘And that’s what he says he is – 
not a writer, but a storyteller. A 
 storyteller from a proud, northern, 
working-class tradition, who 
approaches his craft like a working 
tradesman, painstakingly building 
his narratives and characters as a 
bricklayer might construct a wall.  

‘And what stories. Firmly rooted in 
everyday life as it’s really lived, his 
stories are a delicate balance between 
the simplicity of his narratives and 
the complexity of his characters. 
They’re stories about the messiness 
of real life; stories about people who 
struggle – maybe with addiction, 
adultery, violence, guilt, corruption, 
debt, revenge, anger or shame. 

‘It’s the completeness and depth  
of his characters that makes his work 
so exceptional – the many layers of a 
man such as Fitz in Cracker, so 

brilliantly brought to life by Robbie 
Coltrane, or the conflicts within 
Father Michael Kerrigan, played with 
real nuance by Sean Bean in Broken.

‘Jimmy began his writing career  
in the early 1980s on Channel 4’s 
ground-breaking Merseyside soap, 
Brookside, where he showed how 
truthfully he could write about work-
ing-class life in a city [stricken by 
deindustrialisation]. 

‘His breakout work, Cracker, fol-
lowed a decade later, and was a 
massive hit. But it was being asked 

by the Hillsborough families in 1996 
to write about what happened in the 
hell of that Sheffield football stadium 
that would have the greatest impact, 
both on Jimmy and what was to 
follow. Hillsborough challenged the 
officially reported version of events, 
telling the story of the families’ 
ongoing agony in the face of a brutal 
campaign of police lies, political 
cover-up and legal obstruction. 

‘Perhaps the most important work 
Jimmy would ever write, it was an 
early but hugely significant milestone 
on the families’ journey to seek jus-
tice for the 96 fans unlawfully killed 
that Saturday afternoon. Two decades 
on from his television film, the truth 
of what Jimmy wrote was finally 
– officially – acknowledged.

‘His work has also given an authen-
tic voice to people whose stories are 
rarely told with conviction or realism 
on television – whether they’re the 
striking workers on the Liverpool 
wharf-side in Dockers in 1999, or the 
indigenous Australian households of 
an inner-city suburb of Sydney in 
Redfern Now in 2012. 

‘He writes about big themes – 
responsibility, accountability, commu-
nities that feel trapped – and about 
people who are overlooked, or lied to, 
or wilfully ignored. And there is never 
any doubt whose side he is on.’
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Host: Vernon Kay
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1  Documentary Series: 
Hospital

4   Entertainment Performance:  
Adam Hills, Alex Brooker  
and Josh Widdicombe –  
The Last Leg

7  History: 
Elizabeth I’s  
Secret Agents 

2   Drama Series: 
The End of the F***ing World

  5  Presenter: 
Anita Rani – My Family, Partition and 
Me: India 1947

  8  Live Event: 
World War One Remembered: 
Passchendaele – For the Fallen

3  Entertainment: 
Love Island

6  Formatted Popular Factual: 
Muslims like Us 

9  Mini-Series and Writer – Drama: 
Three Girls
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Single Documentary 
Rio Ferdinand: Being Mum and Dad
Only the Best Productions for BBC One
‘A profoundly brave personal journey, 
told with incredible emotional honesty.’
Nominees:
Chris Packham: Asperger’s and Me, 
Raw for BBC Two
The Accused, Brinkworth Films for 
Channel 5

Single Drama 
Murdered for Being Different
BBC Studios for BBC Three
‘Bold and powerful. A gut-wrenching 
watch.’
Nominees:
Damilola, Our Loved Boy, Minnow Films 
for BBC One
King Charles III, Drama Republic for  
BBC Two

Mini-Series
Three Girls
BBC Studios in association with Studio 
Lambert for BBC One
‘Incredible, raw performances in a 
sensitively handled and ultimately 
devastating story.’
Nominees:
The State, Archery Pictures and 
Stonehenge Films for Channel 4
Born To Kill, World Productions for 
Channel 4

Presenter
Anita Rani – My Family, Partition and 
Me: India 1947
Wall to Wall Media for BBC One
‘This broadcaster told a personal story 
with an approach that was both 
authoritative and deeply emotional’.
Nominees:
Grayson Perry – Grayson Perry: Divided 
Britain, Swan Films for Channel 4
Gordon Ramsay – Gordon Ramsay 
on Cocaine, Studio Ramsay/Objective 
Media Group for ITV

RTS Channel of the Year
BBC One
‘Commissions wide-ranging, 
challenging programmes that 
still push at the boundaries, 
and with an astonishing mix 
of quality.’
Nominees:
CBBC
Channel 5

Science and Natural 
History 
Planet Earth II
BBC Studios’ Natural History 
Unit, with BBC America, ZDF, 
Tencent and France Télévision for 
BBC One
‘Two words sum it up… simply 
phenomenal.’
Nominees:
Guy Martin vs The Robot Car, 
North One Television for Channel 4
Dogs: An Amazing Animal Family, 
Offspring Films for Sky One

Scripted Comedy 
This Country
BBC Studios Comedy for BBC Three
‘Authentic, clever and with charac-
ters and a setting that felt com-
pletely fresh.’
Nominees:
People Just Do Nothing, Roughcut TV 
for BBC Three
Chewing Gum, Retort for E4

Soap and Continuing Drama 
Coronation Street
ITV Studios for ITV
‘Some astonishing performances, but 
always grounded, confident and 
utterly believable.’
Nominees:
EastEnders, BBC Studios for BBC One
Holby City, BBC Studios for BBC One

Sports Presenter, Commentator 
or Pundit 
Michael Johnson – World Athletics 
Championships
BBC Sport for BBC One and BBC Two
‘Someone who brings the viewer a 
uniquely authoritative perspective 
combined with excellent insight.’
Nominees:
Osi Umenyiora – NFL This Week, The 
NFL Show, Whisper Films for BBC Two
Kelly Cates – Friday Night Football, Sky 
Sports

Sports Programme 
Anthony Joshua vs  
Wladimir Klitschko
Sky Sports for Sky Sports Box Office
‘A perfectly executed piece of stand-
out coverage.… It was stunning.’
Nominees:
2017 FA Cup Final Coverage, BBC Sport 
for BBC One
UEFA Women’s Euro – England vs 
Netherlands Semi-Final, Whisper Films 
for Channel 4

Writer – Comedy
Daisy May Cooper and Charlie 

Cooper – This Country
BBC Studios Comedy for BBC Three

‘Was both warm and poignant in a 
world rarely represented… a bril-

liantly funny piece.’
Nominees:

Steve Stamp and Allan 
Mustafa – People Just Do 
Nothing, Roughcut TV for 
BBC Three
Michaela Coel – Chewing 
Gum, Retort for E4
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1  RTS Channel of the Year: 
BBC One (accepted by BBC director of 
content Charlotte Moore)

4   Single Drama:  
Murdered for Being Different

7   RTS Award of Special Recognition: 
The Crown 

2   Science and Natural History: 
Planet Earth II

5  Soap and Continuing Drama:  
Coronation Street

8  Writer – Drama:
Three Girls

3  Single Documentary:  
Rio Ferdinand: Being Mum and Dad 

6  Sports Programme:  
Anthony Joshua vs Wladimir Klitschko 

9  Judges’ Award: 
Charlie Brooker and Annabel Jones for 
Black Mirror
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Drama Series: 
The End of the 
F***ing World

Writer – Drama 
Nicole Taylor –  
Three Girls
BBC Studios in association with Studio 
Lambert for  
BBC One
‘It would be hard to overstate the 
intellectual dexterity, cultural sensi-
tivity and raw emotional force… the 
writer is an exceptionally rare talent.’
Nominees:
Charlie Covell – The End of the 
F***ing World, Clerkenwell Films and 
Dominic Buchanan Productions for 
Channel 4
Jeff Pope – Little Boy Blue, ITV Studios 
for ITV

RTS Award  
of Special  
Recognition
The Crown
‘We have presented an RTS Award of 
Special Recognition to a production 
for an outstanding contribution to the 
reputation of British television 
around the world. 
British program-
mes have been 
seen overseas for 
decades – since Lew 
Grade first got on a 
plane in the 1960s, in 
fact – and British 
shows have always been 
admired abroad for their 
sheer quality. 

‘The list of British big inter-
national hits is long and distin-
guished – Downton Abbey, Planet 
Earth, Inspector Morse, Top Gear, 
Monty Python… even The Benny Hill 
Show, back in the day. 

‘This has a vast, global audience 
in 190 countries – and has shown 
the world British production exper-
tise at its absolute finest. 

‘It has also brought huge inter-
national investment into British 
drama, changing the landscape 
for high-end production. With 
its very British story, British 
creative and technical talent 
behind the camera, and an 
almost exclusively British cast, 
the series has put feature-film 
production values on to the 
small screen for the world to 
see, and done so with a 
style and on a scale unlike 
any other. 

‘Its epic sweep across  
the second half of the 20th 
century is much more than 

a historical account of our Queen’s 
reign – it’s the story of Britain in a 
time of rapid social change, when the 
age of deference gave way to the lib-
eral consensus of the 1960s, and the 
country fumbled to define its post-
imperial role. 

‘It’s the story we’ve lived through, 
and are living through still. It is told by 
some of our finest writers, our most 
talented producers and directors, and 
our very best actors.

‘It is a series of ambition, grandeur 
and – dare we say it – majesty.’

Judges’ Award
Charlie Brooker and Annabel Jones 
for Black Mirror
‘The recipients are the creative exec-
utive producers of a show that has 
touched the zeitgeist and connected, 
particularly,  with millennial audi-
ences in the most profound way. 
Black Mirror is a series that defies neat 
categorisation. Science fiction? Apoc-
alyptic satire? Psychological thriller? 
The truth is that it’s all of the these. 

‘Even describing it as this genera-
tion’s Twilight Zone doesn’t do justice 
to the creative sweep of Black Mirror. 
Using modern society’s delight in 
evolving technology and our addic-
tion to the new media as its jumping-
off points, the show takes the viewer 
to a different world in each episode, 
with its own parallel reality. 

‘Its anthology format gives Black 
Mirror the creative space to be what-
ever it wants to be with each new 
scenario – sometimes it is shocking, 
dark and nightmarish, sometimes  
it is witty, touching or thrilling. It is, 
though, always audacious. 

‘To have the idea is one thing, to 
turn the idea into a piece of quality 
television is quite another. That is why 
the judges have recognised the work 
of these two creative show runners.

‘Together, they have brought to the 
screen a series that has both thrilled 
critics and struck a real chord with 
younger audiences, who have 
engaged with the show with an 
almost evangelical fervour.’ n
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From 
script to 
screen

T
aking a script and bring-
ing it to life on screen is 
no easy feat – and when 
the story is based on the 
most famous family in  
the world, the task carries 

huge responsibility. “We’re not just 
recreating history,” said The Crown’s 
production designer Martin Childs. “It’s 
our own version of the world – it’s not 
a docu mentary. We try and find the 
mood and tone of our version of it,” 
added costume designer Jane Petrie.

“When I first get a script, I just read 
it as a viewer. The first thing is genuine 
excitement… then the fear starts set-
ting in,” revealed director Ben Caron. 

Editor Pia Di Ciaula admitted that 
she reads the scripts the way many 
viewers devour Netflix’s hit royal 
drama: “I set aside a weekend and I 
binge-read them all.”

The TV experts were talking at the 
RTS Futures event, “The Crown: from 
storyboard to screen”, in March.

Caron revealed that the crew 
watched hours of archive footage 
during series development to bring 
authenticity to the story. “Peter Mor-
gan [writer of The Crown] will sit down 
with the researchers at the beginning 
of each series and give an outline of 

what events he plans to cover. He’ll 
then send the researchers away to 
build up a mass of relevant material.”

The highly documented life of the 
Royal Family provides endless material 
for the drama and a base for the story 
to unfold. “Archival footage gives you a 
starting point to work from to create 
your version of it,” said VFX supervisor 
Ben Turner. “There are some things I 
try to recreate perfectly and others 
where I use artistic licence.”

However, Caron made it clear that 
the production team is not making 
factual TV: “We are not trying to make 
a documentary, but I am trying to find 
the truth in a scene. I’m never daunted 
by the weight of historical truth.”

As the second series of The Crown, 
which was released last December, 
swings into the 1960s, subtle changes 
in set design and costume were key 

to showing the transition into a new 
decade. “Part of the fun is returning 
to locations and updating them,” said 
Turner. “With London Airport, we 
could start introducing terminal 
buildings and more vehicles and 
bring it into the Heathrow era.”

With 398 sets to create for series 
two, the production team had a huge 
design pro ject on their hands, but this 
also gave it a strong creative influence 
on The Crown’s look. “Peter’s scripts 
are not too descriptive about the 
scenes; he gives few words and I have 
liberty on how to interpret [them],” 
said Martin Childs.

Ben Turner’s visual effects contrib-
ute hugely to this illusion. Filming the 
royal yacht, Britannia, required months 
of work, connecting and interweaving 
six places to create just one location.

“We flew a drone around the Britan-
nia in Edinburgh and took photo-
graphs on deck,” he explained. “We 
took a lot of different photos of the 
same thing but from different angles to 
create our own computer-generated 
version.” n

The RTS Futures event was chaired by 
Toby Earle and produced by Tom Popey, 
with support from Allie Elwell.

Kate Holman 
hears how the 
Netflix series 
brings Britain’s 
royal history  
to life

I'M NEVER 
DAUNTED BY 
THE WEIGHT 
OF HISTORICAL 
TRUTH 
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The Crown

RTS Futures
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15 years under the hammer

Emma Tennant, who 
has died aged 49,  
after suffering from 
cancer, was one of 

the pioneers of multichannel 
TV in the UK.

At ITV, she turned ITV3 
into the UK’s second most-
popular channel and, more 
recently, as UKTV controller, 
she spearheaded the launch 
of Drama, and entertainment 
channel W. On her watch, 
UKTV significantly increased 
its investment in original 
commissions and expanded 
into scripted comedy, 
including Gold’s first original 
sitcom, You, Me & Them.

Emma’s other commis-
sions included the acclaimed 

Taskmaster, Dave Gorman: 
Modern Life is Goodish, Alan 
Davies: As Yet Untitled and  
Red Dwarf XI.

She was widely regarded as 
a warm, down-to-earth and 
hard-working executive who 
enjoyed the company of jour-
nalists. Those who knew her 
will miss her wicked smile, 
and sense of fun and mischief.

Emma read English and 
film studies at the University 
of East Anglia. Her first job in 
TV was working as a recep-
tionist for United Artists Pro-
gramming. A year later, she 
became an acquisitions assis-
tant for Discovery Europe.

Emma joined Living TV as 
a scheduler in 1994. In 1997, 

she was promoted to head of 
programming. 

At Living, she first demon-
strated her ability to identify 
and buy standout US shows. 
Will & Grace, CSI and Next Top 
Model were among her 
acquisitions.  

Unusually, her next move 
involved leaving TV for two 
years to run music and pup-
pet classes for small children.

But, in 2005, she accepted 
a job as controller of ITV3, 
which had launched the 
previous year. At ITV, where 
she also ran CITV, Emma 
helped to establish ITV3 as  
a destination for reruns of 
drama and movies on a 
modest budget of £19m.

BB
CHomes Under the Hammer

Emma Tennant 1968-2018

In March, Glasgow’s 
CitizenM hotel hosted 
an evening devoted to 
BBC One’s Homes Under 

the Hammer, which has 
notched up more than 1,200 
episodes since its 2003 debut. 

University of the West of 
Scotland lecturer and pro-
ducer/director Paul Tucker 
(Edwyn Collins: Home Again) 
welcomed series editor Mat 
Marsters and executive pro-
ducer Lisa Hazlehurst to a 
celebration of the property 
show’s 15th birthday.

Hazlehurst described 
Homes Under the Hammer as a 
“juggernaut”. The show – a 
beast that “never stops mov-
ing” – is on air for 80 hours a 
year. But, thanks to a well-
oiled production process, an 
episode takes only about 
14 days to complete, from 
shooting to post-production.

In 2008, Lion Television 
shifted the main body of 
production from London to 
Glasgow. In 2013, the whole 
team followed. Hazlehurst 
described the move as “like 

refuelling in mid-air”, as it 
took place while the show 
was still filming. 

Marsters explained the 
show’s approach to training, 
which, he said, has “helped 

the wider industry as a 
whole”. It offers traineeships 
that pair beginners with 
experienced crew, and trains 
them in various production 
areas over 18 months. Many 
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of the newly skilled then 
carve out their own paths in 
the industry, often returning 
to the show as experienced 
technicians.
Alice Aries

“I didn’t expect ITV3 to do 
as well as it has done,” she 
confessed in 2008.

Clever scheduling, broad-
ening the channel’s appeal to 
include US fare and repeats of 
BBC drama, plus some origi-
nal commissions, all helped to 
boost ITV3’s popularity. At 
CITV, her commissions 
included Bookaboo, winner of 
a Children’s Bafta, Broadcast 
award and Prix Jeunesse.

In 2011, Emma was 
poached by UKTV, where she 
quickly made an impression. 

UKTV CEO Darren Childs 
said: “Anyone who met 
Emma knew her to be one of 
the kindest, warmest and 
most nurturing people work-
ing in television.”

Emma is survived by her 
husband and two daughters.
Steve Clarke

RTS NEWS
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Building a publicity buzz

T he product needs to 
be great – if you’ve 
got a terrible TV show, 
you can have the best 

PR campaign in the world 
and no one will be there for 
the second episode.” 

Public relations expert 
James Herring was talking at 
an RTS London event in 
March that looked at stunts, 
unit PR and social media 
campaigns. Chaired by Trevor 
Morris, ex-CEO of Chime PR 
Group, “Building a buzz 2: 
what makes a good PR cam-
paign?” followed – one year 
on – another London event, 
“Building a buzz: what makes 
a good promo?”.

Herring, managing partner 
of Taylor Herring, argued that 
“the traditional television 
30-second advertising spot is 
becoming less and less rele-
vant”, claiming that 84% of 
viewers fast-forward through 
TV ads. The reach of online 
and social-media advertising 
has also been affected, he 
added, revealing that 20%  
of global smartphone users 
have installed ad-blockers.

To overcome ad resistance, 
Taylor Herring – which spe-
cialises in PR stunts – has 
developed “new [PR] rules of 
engagement” for campaigns, 
which Herring summed up as 
“entertain or die”.

Barriers need to be broken 
down, he said: “You have to 
stop thinking about channels 
or Facebook and Twitter cam-
paigns. Come up with a bril-
liant idea and work out the 
best way of making it work. 
“A YouTube clip can become a 
talking point on a prime-time 
TV show. A tweet can prompt 
an entire newspaper debate, 

which will be talked about on 
drive-time radio shows.”

Herring discussed some of 
the stunts that his agency has 
pulled off. For Sky Atlantic’s 
Game of Thrones, these 
included installing a huge 
dragon skull on a Dorset 
beach and capturing the 
reactions 
of pass-
ers-by, 
and 
dressing 
up pug 
dogs as 
charac-
ters from the fantasy series. 

To launch the same chan-
nel’s Arctic crime drama, 
Fortitude, it unleashed a semi-
animatronic polar bear on 
London. The stunt garnered 
coverage in eight national 
newspapers and drew 30 
million Twitter impressions 
in the UK.

Alice Bruce, head of televi-
sion at Premier, managed the 
unit PR for BBC One’s Death 
in Paradise, a joint UK-French 
production filmed on the 
Caribbean island of Guade-
loupe. She explained how 
the agency promoted the 

launch of the seventh series 
earlier this year.

“Lots of people watch 
Death in Paradise; however, we 
can’t take it for granted that 
these people are going to 
come back every year. So, we 
need to refresh our cam-
paigns,” she explained. This 

year, 
Ardal 
O’Hanlon 
replaced 
Kris Mar-
shall in 
the lead 
role of the 

drama. “We needed to get 
people to invest in Ardal’s 
character. The show is built 
around the central character 
who solves odd murders 
every week – it’s similar to 
Midsomer Murders,” she added.

Death in Paradise, which 
starts its annual run in Janu-
ary, is promoted as the “per-
fect holiday hangover”. As 
well as interviews with the 
cast and guests stars – this 
year, the latter included 
Simon Callow and Car Share’s 
Sian Gibson – the unit pub-
licity for the show worked 
with the island’s tourist 

Matthew Bell 
hears how 

good PR can boost 
a show’s audience  

board to promote travel fea-
tures about Guadeloupe, 
which, of course, also plug 
the TV show. 

“The main thing is to main-
tain viewing figures through-
out the entire, eight-episode 
run – if we don’t get good 
viewing figures, we don’t get 
the next series,” said Bruce.

Goodstuff planning part-
ner Paul Gayfer discussed 
the social-media campaign 
that used Facebook, Twitter 
and Instagram to publicise 
the return of relationship 
comedy-drama Cold Feet to 
ITV in September 2016.

“Nostalgia and reunions” 
were the key themes of a 
campaign that sought to 
appeal to the show’s fans 
and find new viewers for a 
series that first ran from 1997 
to 2003 and stars, among 
others, James Nesbitt, Fay 
Ripley and John Thomson.

“We built a strategy that 
played out around the emo-
tions of getting the gang back 
together,” said Gayfer. “The 
perfect fit was Facebook: it’s 
the home of reunions, pull-
ing together millions of [peo-
ple] every year.” n
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L
et’s hear it loud for 
Vernon Kay, the erst-
while Radio 1 DJ, who 
became a go-to pre-
senter for top-notch 
entertainment shows. 
Vernon was the host 

of last month’s RTS Programme 
Awards. Despite having just flown 
back from Uruguay, he presented the 
evening’s 29 awards with great verve 
– and in record-breaking time.

His section of the evening ended 
on the dot at 11:00pm, giving plenty of 
time, for those who wished, to catch 
the last tube home. Or, better still, hit 
the dance floor.

■ The night’s big winner was, 
of course, BBC Three’s painfully 
brilliant This Country. The show 
deservedly won in three categories 
– Scripted Comedy, Comedy Perfor-
mance and Writer – Comedy.

The mockumentary is favourite 
viewing in the Off Message house-
hold. It is a genuine example of an 
original show that mines humour 
(and pathos) from ordinary experi-
ence. No one could call the show an 
overnight sensation: series 1 was a 
full seven years in gestation.

Incidentally, the show’s success 
represents another triumph for com-
edy guru Shane Allen.

One of the evening’s other winners 
was the matchless Black Mirror – 
commissioned by Allen at Channel 4, 
before he left for the BBC.

■ Talking of hit comedy, it’s good 
to see the man who green-lit Little 
Britain and Gavin & Stacey returning 

OFF
MESSAGE

to the world of entertainment. Stuart 
Murphy, formerly of BBC Three and 
Sky, where he oversaw the pay-TV 
firm’s original shows, is joining Eng-
lish National Opera as its new CEO.

Let’s all hope that Stuart will be as 
successful at ENO as Tony Hall was at 
the Royal Opera House – and that he 
hasn’t abandoned his plans to write 
comedy.

■ Why do the online giants keep 
stealing TV’s top women?

Last year ,Amazon Studios hired 
FremantleMedia International exec-
utive Georgia Brown to spearhead its 
European commissioning strategy. 
This was followed by Channel 4’s Jay 
Hunt joining Apple.

Now, FremantleMedia’s hugely 
impressive CEO, Cécile Frot-Coutaz, 
has also been recruited by a Faang-
owned company. Cécile is bound for 
YouTube, as head of EMEA. There, she 
will be working with Robert Kyncl, 
the firm’s chief business officer, to 
help grow the business across Europe, 
the Middle East and Africa.

After more than two decades 
(including periods as executive pro-
ducer of American Idol, America’s Got 
Talent and The X Factor USA), Cécile 
will be seriously missed at the pro-
duction and distribution giant.

So, could YouTube end up working 
with Simon Cowell?

■ Off Message was charmed to hear 
of a caller to the RTS asking how 
they could obtain free trees as part of 
The Queen’s Commonwealth Can-
opy initiative, highlighted in ITV’s 
The Queen’s Green Planet. 

The green-fingered caller had read 
the story on the RTS website and 
couldn’t wait to get planting. ITV has 
joined forces with the Woodland 
Trust and Sainsbury’s to give away 
10,000 packs of trees to viewers of 
Good Morning Britain and This Morning.

Although the saplings will not be 
available until the autumn – the best 
time for planting – you need to apply 
for your silver birches, rowans and 
hazels now. First come, first served.

■ The peerless PBS documentary 
The Vietnam War, recently nominated 
for a Bafta, was one of the hidden 
gems of BBC Four’s autumn sched-
ule. The channel repeated the 10-part 
series over Christmas, as critics 
named the programme one of the 
top shows of 2017.

Now PBS is premiering the full, 
18-hour director’s cut of The Vietnam 
War in the UK on PBS America.

Set your PVRs now. 

■ And, finally, farewell to the man 
who was the BBC’s very first media 
correspondent, Nick Higham.

He retired last month following an 
epic, 30-year stint with the broadcaster, 
spent mainly at Television Centre.

Nick long ago branched out beyond 
media to cover general news and arts 
stories. In an era of fake news, his 
crisp authority will be missed by BBC 
audiences. He was seen off at a bois-
terous evening in Fitzrovia. Nick plans 
to spend more time doing the things 
he loves, such as long-distance walk-
ing and researching those history 
books he’s always wanted to write.

Off Message wishes him well.
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