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P R E S S  R E L E A S E

05 September 2012

will.i.am TO DELIVER CLOSING SESSION AT

RTS DIGITAL WORLD CONFERENCE

Global digital and music icon amongst additional speakers confirmed today

The Royal Television Society (RTS) has today confirmed that global superstar, producer and digital entrepreneur, will.i.am, will be the closing speaker at its Digital World Conference, which takes place at The Barbican on Friday, 28 September 2012.

The digital media and music guru was among six additional speakers announced today, among them BSkyB’s Chief Operating Officer, Mike Darcey, and BSkyB’s Brand Director, TV,  Luke Bradley-Jones;  Cindy Rose, Executive Director, Digital Entertainment, Virgin Media; Jeff Ford, Managing Director, Five and Sefton Hill, Game Director and Co-Owner, Rocksteady Studios. The new names will join an already impressive list of media moguls, creatives and politicians, such as Anne Sweeney, Gary Zenkel, Steven Moffat, Dame Tessa Jowell, and Ed Vaizey. 

Sponsored by BBC Worldwide, the one day conference is entitled When Worlds Collide – Through the Digital Looking Glass and focuses on the changing face of television as it combines traditional and new content with audience connectivity and integrated social media.
will.i.am has become digital ambassador for a new generation, through his prolific use and advocacy of social media and innovation, and became Intel’s director of creative innovation in 2011. During his closing session, which is sponsored by KPMG, will.i.am will discuss his passion for digital media, share his thoughts on where he thinks this new world will go and offer suggestions to the media industry on how they might better embrace the new opportunities that digital media offers - all delivered in his inimitable style of “shooting from the lip”.

David Elms, Head of Media at KPMG says: “We are thrilled to have played a role in bringing will.i.am to such a prestigious conference. He is consistently ahead of the game in his perspectives and advocacy of social media and innovative technologies. As media companies grapple with the challenges and opportunities of the digital world, his speech will bring a fresh and unique perspective. It promises to be unmissable!”

BBC Worldwide CEO, John Smith, Chair of the conference planning committee, added: “From the opening keynote through to our closing speaker – and every participant in between - this year’s Digital World Conference is shaping up to be something quite special. The digital future is already upon us, something we simply can’t ignore, and it touches every single one of us working in the media industry. The discussion and debate promises to be lively, and I for one can’t wait to hear it.” 
** ENDS **

Notes to editors:

Conference programme and full list of speakers include:

Morning

International Keynote

· Anne Sweeney, Co-Chair of Disney Media Networks and President of Disney-ABC Television Group
Going for Gold
The Olympic Games has been a huge triumph and has broken all viewing records. It’s also been described as the very first Digital Games. But what does that mean? How has technology changed from China 2008 and how might the digital lessons from 2012 enhance viewers’ experiences at Rio in 2016?
Chair

Rt Hon Dame Tessa Jowell MP
Panel includes

· Alex Balfour, Head of New Media, London 2012
· Gary Zenkel, President, NBC Olympics
· David Abraham, Chief Executive, Channel 4
· Ralph Rivera, Director of Future Media, BBC
· Cindy Rose, Executive Director, Digital Entertainment, Virgin Media

· Mike Darcey, Chief Operating Officer, Sky

· Claire Enders, CEO Enders Analysis

Apportunity Knocks

It seems like these days there’s an app for everything, everywhere. But what is the real opportunity it presents for the TV industry? What are the threats, challenges and pitfalls? Which TV-related apps have proved most popular so far and how do you go about commissioning one? How do you maximize its value? Do you even really need one? Apportunity Knocks is everything you could ever want to know about what apps can do for you as a TV content professional.

Chair

Tess Alps, CEO, Thinkbox.
Panel includes

· Luke Bradley-Jones, Brand Director, TV, BSkyB
· Simon Daglish, Group Commercial Director, ITV

Afternoon

All Fun & Games 
Gaming is the new kid on the block; a multi-billion dollar industry that has redefined its role as a side player to TV and film, to take centre stage. It has taken on a life of its own, developed new narratives to connect with audiences and threatens to overshadow the traditional players. What’s behind this change, what does the future hold for gaming, and what – if anything – can TV learn from the industry’s new golden child?

Chair

Hon Ed Vaizey MP Minister for Culture, Communications and Creative Industries 
Panel

· Steven Moffat, Television writer and producer
· Sefton Hill, Game Director and Co-Owner, Rocksteady Studios

· Henrique Olifiers, Co-Founder, Gamer-In-Chief, Bossa Studios
The Dragon’s Voice 
Hosted by Jeremy Vine, this 45 minute session will see if bringing together a digital business of the future with a major broadcaster is a marriage made in heaven. Can three leading television executives spot a great digital business opportunity or will they turn down the chance of a lifetime? But, once chosen, will our budding entrepreneurs accept these old school broadcasters as their dream investors and partners? 

Chair

Jeremy Vine, News presenter for the BBC
Panel includes

· Sophie Turner-Laing, Managing Director, Entertainment, BSkyB

· Jeff Ford, Managing Director, Five

· Daniel Waterhouse, Partner, Wellington Partners  

· Brent Hoberman, Investment Partner and founder of lastminute.com 

Closing Keynote

· will.i.am

will.i.am will discuss his passion for digital media, share his thoughts on where he thinks this new world will go and offer suggestions to the media industry on how they might better embrace the new opportunities that digital media offers
About The Royal Television Society:

The Royal Television Society is Britain’s leading forum for television and related media. Membership is open to everyone with an interest in the medium.

The RTS was granted its Royal title in 1966 and HRH The Prince of Wales became Patron of the Society in 1997. The RTS brings together people to exchange ideas, debate and explore key issues. The RTS Awards are an internationally recognised hallmark for quality and originality. 

For over 80 years, the RTS has provided the UK’s main platform for debate about the future of television. Its lectures, events and publications make a substantial contribution to raising standards and developing practice. The RTS organises dinners with influential speakers, lectures, monthly sessions on current issues, and the world famous biennial Cambridge Convention sets the agenda for the future.

Television, the leading UK monthly on television issues and broadcasting policy, is distributed free to members. Separate RTS Awards events cover Programme Making, Television Journalism, Craft and Design, Education, Students and Innovation.

Many of the Society’s dinners and conventions are oversubscribed. Patron and individual membership entitles members to priority applications and advanced booking.

There are 13 regional centres in the UK, and a Republic of Ireland Centre located in Dublin. Each Centre provides a mix of programme, technical, and craft events.

The Society is an educational charity, embracing all aspects of television, including the creative community, broadcasting, equipment manufacture, professional consultancy, journalism, design, research and development, cable, satellite, video and interactivity. The Society relies for its future on the contributions of individual members and corporate Patrons. Individual membership is available from £65.00 per year. 

For press enquiries, please contact:

Franklin Rae Communications

+44 (0) 20 7490 4050

Robyn Vanoli-Salmon / robyn@franklinrae.com 

Kelly Lewins / kelly@franklinrae.com 
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